
 
 

Channel Marketing Executive - Maternity Leave Cover 

Tracking Code 

670-086 

 

JOB DESCRIPTION 

Reporting to the Channel Marketing Manager, the Channel Marketing Executive will develop, 

manage and execute channel specific initiatives that align with ARYZTA Food Solutions retail sales 

strategy for the Cuisine de France & Pierre’s Hot Food brands. This will be a fixed term contract to 

cover a maternity leave. The role covers a wide range of marketing activities through the line which 

are consumer led and customer focussed. 

Concept Programme Management 

 Execution of Channel plans for Cuisine de France and Pierre’s Hot Food brands through the 

line across both the UK & Ireland. 

 Determine annual activity and paths for each programme cross functionally within budget. 

 Deliver all activities on-time and in full in line with agreed company and trade deadlines. 

 Incorporate Corporate Social Responsibility through communication messages. 

Brand Objectives 

 Create the brand marketing activation plans in line with strategy and manage budget. 

 Delivery of key brand activities within budget including new product introductions into the 

markets. 

 Ensure brand programs are consumer led and drive incremental sales for trade customers 

Planning 

 Managing the brand activation plans within the annual marketing plan for both ROI and UK 

Retail Markets 

 Responsible for driving the brand in Ireland and UK with above and below the line marketing 

plans 

Relationships 

 Create strong links with European Branded Solutions, AFS Bakeries, Product Team, Key 

Accounts and Field Sales to improve implementation capability. 

 Develop Marketing Team strategic capability by developing best practice from Ireland and 

UK for sharing with other AFS markets 

 Build effective relationships with Customers (existing and new) potential fmcg partners to 

develop activities and initiatives which deliver value to each party. 

 Manage relationships with external service providers including marketing and design 

agencies and printers. 

 Growth through Innovation and Insight 



 
 Develop innovative and customised solutions for Customers in order to generate value 

growth for the company and for the customer. 

 Ensure Innovation processes work seamlessly for our customers, brand and concept 

innovation plans deliver sustainable profitable growth. 

 Conduct and report regular market assessments and insights in terms of competitor activity, 

market and product development 

  

KEY COMPETENCIES  

 Drive for results - Consistently achieving results, even under tough circumstances. 

 Communicates Effectively - Developing and delivering multi-mode communications that 

convey a clear understanding of the unique needs of different audiences. 

 Plans & Aligns- Planning and prioritizing work to meet commitments aligned with 

organizational goals. 

 Action Oriented- Taking on new opportunities and tough challenges with a sense of urgency, 

high energy and enthusiasm. 

 Instils Trust - Gaining the confidence and trust of others through honesty, integrity and 

authenticity 

 

SKILLS & QUALIFICATIONS 

 3 years Commercial experience in an FMCG environment within Sales and Marketing. 

 Experience in the food industry desirable but not essential. 

 Brand management experience required. 

 Third level qualification – marketing, business or related discipline. 

 Requirement to demonstrate delivery of specific projects, including new growth & 

innovation. 

 Experience of working with Customer marketing departments and managing budgets. 

 Worked as part of cross functional team that delivered key projects to business. 

 A successful track record of delivering new growth & innovation. 

 

Job Location 

Dublin, , Ireland 

Position Type 

Temporary 

Apply 

jobs@aryzta.com  

mailto:jobs@aryzta.com

